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S&S LAUNCHES “FUN TO BE FIT!” ANTI-OBESITY CAMPAIGN

COLCHESTER, Conn. – S&S® Worldwide is meeting the childhood obesity epidemic head-on with its new campaign, “Fun to be Fit!” The initiative centers on the company’s health, wellness and fitness products and free activity resources aimed at helping kids get fit for life.

“What we must do as parents, educators and organizations that serve young people is start by setting the right example, which is what we hope to accomplish with Fun to be Fit,” said Co-President Adam Schwartz. “With the right tools, we can help kids reverse the obesity trend that each successive generation is inheriting.”
S&S® carries 15,000 products and ships an average of 165,000 orders each year to youth organizations. Millions of young people enjoy S&S® products around the globe, including a variety of P.E. products that encourage kids to enjoy physical activity, like the popular “exergames” Dance, Dance Revolution (DDR) and the Wii Fit™.

“Technology has really changed the way we teach physical fitness in schools,” Adam Schwartz said. “It’s really exciting to see groups of young people cheering each other on while playing these games. They’re having so much fun, they hardly realize what a great workout they’re getting.”

To meet kid’s fitness equipment needs, last year S&S® introduced the GymKids® line of products – space-saving, non-motorized fitness equipment for kids such as treadmills, exercise bikes and rowers.

“If kids aren’t having fun, they won’t want to get fit,” said Co-President Hy Schwartz. “That’s the simple truth that we find ourselves coming back to again and again.”
Fitness and nutrition also go hand in hand, which is why S&S® stresses making smart choices about food and portion sizes. Customers can find a wide selection of nutrition-themed games, exercise spots, Toss ‘n Talk-About™ Balls, fitness mats, healthy eating curriculum, activity packs and more.

Obesity is a serious health concern for children and adolescents. The American Heart Association (AHA) now reports that 25 million children and adolescents (ages 2-19) in the United States are overweight or obese. That's nearly 1 in 3 American children. Today's generation is the first one expected to have a shorter lifespan than its parents. 
“It’s hard not to be passionate about this issue. When our kid’s health is at stake, it’s our duty to take action,” Adam Schwartz said. “Together, we can reverse this terrible trend and start our youngest generation down the right path.”

S&S® has a long history of partnering with organizations fighting childhood obesity. Last October, S&S® joined forces with the YMCA of Metro Washington, DC and Michelle Obama to promote fit, healthy lifestyles among America’s youth. The First Lady caused a YouTube sensation by adeptly hula hooping on the White House lawn. Other activities incorporated Spectrum™ jump ropes and the Lemon Twist. Video of the event can be seen at www.ssww.com/getfit. Mrs. Obama launched a federal Let’s Move! campaign to combat obesity this past February. 
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S&S® Worldwide is a national distributor of arts and crafts and sporting goods products for recreation, health care and education professionals. S&S is headquartered in Colchester and has been in business for more than 103 years.
